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Introduction 
_____________________________________________________________________________________ 

Over the past semester, my agency group and I created UafterUniversity, a 
digital brand and blog site for recent college graduates. After our group produced 
who we wanted to target and what we would offer them in terms of content, I 
produced the name and brand kit for our site. I learned the importance of establishing 
this early to keep branding consistent, and how it can be used to convey the brand 
personality to potential audiences. We then built a website as a group and developed 
website design and maintenance skills in doing so. I set up a Google Analytics account 
for our group and set up tags so we could track our site’s performance and progress 
towards our goals. This, coupled with the Google Analytics and Google 
Measurements certifications, gave me knowledge and skills in understanding 
analytics and how to use them to make business decisions. Our group agency then 
worked together to create blog content that appealed to our audience. This process 
helped me to build upon my writing skills and taught me about writing in a way that 
is optimized for search engines. As the social media coordinator, I served the team by 
learning best practices for growth on all social media platforms, sharing content ideas, 
creating content for TikTok, and procuring and managing a strategic posting 
schedule. In this role I developed an understanding of the algorithms for each social 
media platform, and how to use that information to create effective content to reach 
target audiences and drive traffic to a site. The agency project along with additional 
certification in HubSpot Digital Marketing, Content Marketing and Google Ads Search 
allowed me to develop skills and knowledge in data analysis, strategic planning, 
digital marketing, and creative content creation.  

In addition to the agency project, I worked with TikTok creators from other 
groups to become experts on the platform. I also participated in the Buzzfeed 
challenge and learned about the importance of planning to go viral. Lastly, I built a 
strong professional presence by creating a LinkedIn account, online portfolio, digital 
business card and updating my resume. All these assignments gave me real-life 
marketing expirience and helped me to prepare for my future in digital marketing. 
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Future Preparedness 
_____________________________________________________________________________________ 

(100 points) 

In this class I have successfully completed many assignments to help me prepare for 
my future. While I already had a resume, I had the opportunity to improve the content 
and layout in a more professional way and was able to use it at the Spring 2022 career 
fair. I did not previously have a LinkedIn account, so I was able to both create a 
complete profile as well as grow my network so I could be found by potential 
employers. In addition to this, I created a digital presence by making a digital business 
card, and an online portfolio that displays all my relevant project for employers to 
look at. This class prepared me so well, it helped me to land a part time job in digital 
marketing while I finish my degree and will continue to help me land a full-time job 
post-graduation. 

 

Resume  

(25 points) 

*Appendix A 

At the beginning of the semester, I visited the Office of Career and Professional 
Development to help me reformat and reword my resume at the recommendation of 
the class, and immediately improved the professionality of my resume. My resume 
was naturally updated over the course of the semester as my skillset and experience 
level increased. A major part of my resume that got updated was the certificates 
section, as I had the opportunity to earn five new relevant certifications. 

 

LinkedIn 
(25 points) 

Audrey Myers | LinkedIn 

Prior to this class, I did not have a LinkedIn account, so I was able to create one 
because of this course. I took a new headshot, filled my profile with a bio and my past 
expiriences and skills, and connected with 185 other individuals. Throughout the 
course of the semester, I have continued to increase my connections count as well 
as update my profile with my newly gained skills and experience. 

https://www.linkedin.com/in/myers-audrey/
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Personal Website 
(25 points) 

Home | AudreyMyersPortfolio (am17456.wixsite.com) 

I created a personal portfolio website for this class. This gave me the opportunity to 
collect all my relevant coursework and post it in a single place for interested 
employers to looks at, as well as provide them with some background information 
about myself. I believe this has already been beneficial in landing my current job, as 
it shows my professional work in an easy to access way. As I continue to grow in a 
professional sense, I will continue to update this portfolio to display current work. 

 

Virtual Business Card 
(25 points) 

Work Card | HiHello 

I created a virtual business card on HiHello. This card includes all my contact 
information, links to my LinkedIn and personal website, and an updated headshot. 
This helped me to prepare for my future career my giving me a professional, creative, 
and technology-based way to share my information with employers and colleagues.  

  

https://am17456.wixsite.com/audreymyersportfolio
https://hihello.me/app/cards/BV3cdRE6vUg4rkcRNYxe
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Leadership 
_____________________________________________________________________________________ 

(100 points) 

I served as the social media coordinator for the leadership portion of the 
agency group assignment. As the social media coordinator, I was responsible for 
scheduling, managing, and overseeing all our team’s social media accounts.  

I lead my team in this area by creating a strategic timeline outlining dates for 
each person to create an account, post and interact with others. I took initiative in 
researching the best times to post, and the best type of content to post for each 
platform. Based on this, I created an overall posting schedule, and calendars for each 
individual platform, and a content ideas document for members if they needed it. On 
these calendars, I included information such as posting time and date, content, author 
and platform, topic, title, keywords, type of post, visuals, and a space for notes 
(include link to site, repost to story, etc.). This allowed each team member to know 
ahead of time when and what they should be posting so they could plan and work on 
their own. In addition to this, I regularly checked the analytics of each platform and 
gave members an update about halfway through the semester of what was working 
versus what needed to be changed. 

When I first created the social media calendar, I based it solely on the 
information I had found through my research and required each person to be posting 
at least once per day. This was a complete failure on my end, as I did not consider 
how this frequency would affect quality of posts or interfere with members’ other 
responsibilities. To fix this, I reached out to each group member and remade the 
schedule based on their availability and the best times to post for their platform. In 
the future, I would consult with everyone who would be affected by a decision I made 
to make sure it is both feasible and sustainable. 

In the beginning of the semester, we set a goal for our group to have 10% of 
our site traffic to come directly from our social media channels. As of May 4th, 2022, 
53% of our site traffic came directly from social media channels, so that was a major 
success for us all. A combination of my planning and each team member’s diligent 
and creative efforts in posting allowed us to far exceed our goal.  

From my expirience, I learned how to collaborate well with others. While this is 
an area I personally like, I learned that it is still important to listen to and work with 
others, as it most of the time leads to better output versus if I were to do it alone. In 
this role specifically, I learned about social media marketing, analytics, and strategic 
planning.  
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Curiosity 
_____________________________________________________________________________________ 

(100 points) 

Curiosity Assignment 1: Canva Tutorials 
I completed a series of tutorials on Canva. These included videos and activities related 
to using different Canva features, using Canva as a resource, and best design 
practices.  

• Designing with Canva 
• Creating videos: working with videos [in Canva] 
• Presenting with Canva 
• Branding your business 
• Typography and layout 

Completion of these modules has allowed me to use Canva more efficiently and 
create higher quality content throughout the semester. I have already used it for a 
variety of personal projects and am now using it in my current job. I know it will 
continue to be an essential resource for my future life and career design needs. 
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Creativity 
_____________________________________________________________________________________ 

(400 Points) 

Over the course of the semester, I had the opportunity to complete several projects 
in a creative manner. These assignments include writing bog posts, creating a brand 
kit and producing social media content, all for UafterUniversity, our agency project. 

 

Creativity Assignment 1: Short-form Blog Post 
*Appendix B 

I wrote a short-form blog post titled What to do After College Graduation for the 
UafterUniversity site. I was tasked creatively to write this post in an informative and 
accessible way and to include images that both reflected the blog post and our brand. 
My goal for this blog post was to write in a way that boosted SEO scores, appealed to 
our audience, and add value to our site overall. This post gained a total of 15 views by 
the end of the semester. 

 

Creativity Assignment 2: Long-form Blog Post 
*Appendix C 

I wrote a long-form blog post, Side-jobs for Extra Money as a Recent College Grad, 
for our site, UafterUniversity. I worked creatively to collect a list of ideas that were 
original, helpful, and relevant to our target audience, and to present them in an 
informative and readable manner. I again included an image that was both relevant 
to the site and particular blog post. Like the last blog post, my goals were to write this 
post to be optimized for search engines and provide relevant and valuable 
information to our audience and website. This was the third most popular post on our 
site, with a total of 23 views. 

 

Creativity Assignment 3: Logo and Brand Identity Style Guide 
*Appendix D 

The brand kit for UafterUniversity was one of the more creatively involved projects I 
completed. I created the name and logo based on group discussions for what we 
envisioned for our brand. I also choose the color palette and font family with Canva 
that would be used for all applications for our brand. I then compiled all this 
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information into a single, easy-to-reference guide for our agency group. My goals in 
this were to create a strong, consistent brand identity that portrayed our brand 
personality and appealed to our target audience.  

 

Creativity Assignment 4: Create 20 Social Media Posts 
As the TikTok creator for our agency group, I was heavily challenged creatively. I 
scripted, scheduled, filmed, and edited 20 different short videos for our social media. 
I choose sounds that were trending and I felt related to our brand, included hashtags, 
and engaged with followers for each video. My goals for this were to connect with 
followers by interacting with them and send traffic to our site by announcing recent 
blog content. 4.7% of our total site traffic came directly from our TikTok, and there was 
a total of 24 followers, 276 likes, 60 comments and 71 shares across all 20 videos. 

 

Link: UafterUniversity (@uafteruniversity) TikTok | Watch UafterUniversity's Newest TikTok Videos   

https://www.tiktok.com/@uafteruniversity
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Analytics 
_____________________________________________________________________________________ 

(200) 

Analytics proved to be insightful and beneficial to the UafterUniversiy brand. Using 
analytical planning for SEO and hashtags for both our website and social media 
allowed our content to perform well. We were able to track this performance even 
furthur, with Google Analytics, and adjust as the semester proceeded. 

Analytics Assignment 1: SEO Keyword and Phrase Sheet for Blog 
Post 
*Appendix E 

I analyzed a series of keywords and phrases to improve SEO for my blog posts. My 
goal was to find the keywords that was applicable to my blog post and had enough 
traffic to be a relevant topic, but low enough competition does not get lost among 
other sources. I used my finding to set the key phrase “best side jobs for extra cash,” 
and include the phrase in my writing. This ended up being successful, as this blog 
post scored good in SEO and was our 3rd most viewed content on our website.  

Analytics Assignment 2: Hashtag List 
I analyzed a list of potential hashtags to be used on our social media channels, as well 
as their trends and related hashtags. My goal was to boost social media content by 
including hashtags that our target audience would be searching for. While some 
hashtags were meant for one-time use (a hashtag that correlates with the sound used 
in one TikTok video), I wanted a few hashtags that could be used for any content on 
any platform.  
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Conclusion 
_____________________________________________________________________________________ 

This course and the assignments, though challenging, taught me a lot. The 
most prominent of those being social media marketing, analytics, and SEO. 

For the agency project, I served as the social media manager. This assignment 
was my favorite and the most valuable. I learned so much about catering to target 
audiences via social media. I learned that anything and everything about a post that 
can be controlled has the potential to significantly boost or detrimentally impact your 
account. Specifically, I learned best practices for each platform, what content 
performs best for each platform, how to measure audience activity and schedule post 
timing accordingly, and how use it to lead to conversions. As I pursue a career in social 
media marketing, I plan to use all of this in information in my future. 

I previously did not know much about analytics or Google analytics, So I also 
found that assignment to be one of the most valuable. I learned how to set up a 
Google Analytics account, and how to connect it to a website. I learned about the 
different information this can show, and how to use it to make business decisions. This 
taught me to utilize analytics, and even though I do not plan to use Google Analytics 
specifically, I do plan to use analytic tools to help me in all I do in my future career.  
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Point Distribution 
_____________________________________________________________________________________ 

Category Points Allocated 
Portfolio Appearance, intro, conclusion, 
and write-ups 

100 

Future Preparedness 100 
Leadership 100 
Curiosity 100 
Creativity 400 
Analytics 200 
Total 1000 
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Appendix 
_____________________________________________________________________________________ 

Appendix A: Resume 
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Appendix B: Short-form Blog Post 
 

 

 

 

Link: https://uafteruniversity.com/?p=418   

https://uafteruniversity.com/?p=418
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Appendix C: Long-form Blog Post 
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Link: https://uafteruniversity.com/?p=380  

 

 

 

 

https://uafteruniversity.com/?p=380
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Appendix D: Logo and Brand Identity Style Guide 
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Appendix E: SEO Keyword and Phrase Sheet for Blog Post 

 


